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Introduction - Disclaimer

This investment offering Information package has been prepared by RE/MAX Commercial / RE/MAX of Valencia and does not claim to provide

an absolute accurate summary of the Property or any of the documents related thereto, nor do they declare to be all inclusive or to contain all of
the information which prospective investors may need or require for acquisition purposes. All forecasts have been developed by the Seller, and
designated sources, and are based upon assumptions related to the general economy, competition and other factors beyond the control of the
Seller, and therefore are subject to discrepancy. No representation is made by the Seller or RE/MAX Commercial / RE/MAX of Valencia as to the
concrete precision or comprehensiveness of the information presented herein, and nothing contained herein, is, or shall be relied on as assurance
or representation as to the future performance of the property. Although the information contained herein is believed to be relatively accurate,
Seller and its officers, directors, agents and employees renounce responsibility for inaccuracies or reliability and expect potential purchasers to
conduct independent due diligence to verify all such information.

Further, RE/MAX Commercial / RE/MAX of Valencia the Seller and its officers, directors, agents and employees renounce any and all liability for
representations and warranties, expressed and implied, contained in, or omission from the investment offering Information package or any other
written or oral communication transmitted or made available to the recipient. The investment offering Information package does not promise or
represent that there has been a change in the business or affairs of the Property or Seller since the date of preparation of the investment offering
Information package. Analysis and verification of the information contained in the investment offering Information package is sole duty of the
prospective purchaser. Seller and RE/MAX Commercial / RE/MAX of Valencia each expressly reserve the right, at their sole discretion, to reject any
and all expressions of interest or offer regarding the Property and/or cease discussion with any entities at any time with or without notice. Seller
shall have no legal commitment or duty to sell the property to any entity reviewing the investment offering Information package offering to purchase
the Property unless and until such time that their offer has been approved by the Seller, a written agreement for the purchase of the Property has
been fully executed, delivered and approved by the Seller and their attorney(s) at Sellers sole discretion and any conditions to Seller’'s obligations
have been met or waived. This investment offering Information package and its contents are of a confidential nature. By accepting the investment
offering Information package, you agree that you handle it in complete confidentiality, that you will not reproduce or circulate it, that you will not
disclose the investment offering Information package or any of its contents to any third parties (except to outside advisors retained by you as
needed, for your determination of whether or not to make a purchase offer and from whom you have obtained an agreement of confidentiality)
without the prior written authorization of the Seller, and that you will not use the investment offering Information package or any of its contents in
any fashion or manner detrimental to the interest of the Seller or RE/MAX Commercial / RE/MAX of Valencia If you do not have an interest in the
Property at present, please return investment offering Information package to us.

© 2012 RE/MAX Commercial

www.SoCalPowerHouse.com 3
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OWNER USER TERMS ON SBA FINANUING

LOCATION

Industrial Warehouse
25840 Springbrook Ave
Santa Clarita, CA 91350

OFFERING SUMMARY is estimated base on previous transactions & must be verified by your designated lender for accuracy

Price: $ 1,475,000
Down Payment: $ 442,500 Conventional / $147,500 SBA
Net Rentable Area (NRA): 2,400
Price per Square Foot (NRA): $ 614.58
Year Built: 1977
Lot Size (SF/Acres): 25,387 SF
FINANCIAL SUMMARY
Cash to New Loan
Loan Amount: $1,032,500 Conventional / $1,327,500 SBA
Monthly Mortgage: $6,340 per month Conventional / $8,152 P.M.SBA
Amortization (Years): 25
Est. Interest Rate: 5.50%

www.SoCalPowerHouse.com 6
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25840 Springbrook Ave. Santa Clarita, CA 91350

Structures:

Land Use: Light Industrial / Industrial Land
County Use: Light Manufacturing

Parcel No: 2836-008-062 & 2836-008-045
Building Size: 2,400 SF

Status: Existing

Lot Size: 25,387 SF / 0.58 Acres (approximate)
Construction: Concrete Block

Year Built: 1977

Parking: 30+ Parking Spaces

Zoning: SCI

Amenities:

+» Easy access to the 14 & 5 Freeway

+» Centrally located in Industrial Commercial area
¢ Freestanding Building

+¢ Private Yard

++» Rare Purchase Opportunity

v

The above information, while not guaranteed, has been secured from sources we believe to be reliable. This is not an offer to buy, sell or lease and is subject to change or withdrawal.
Seller/Buyer/Lessor/Lessee shall investigate and verify all information, including consulting with all the appropriate professionals and experts prior to engaging in any investments and contractual obligations.
The Real Estate Brokers are not qualified to act as, or select experts with respect to legal, tax, environmental, building construction, soils/drainage or other such matters.
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Executive Summary & Recommendations
25840 Springbrook Ave, Santa Clarita, CA 91350

25840 Springbrook Ave. Santa Clarita, CA 91350
25,387 S.F. Land and 2,400 S.F. Buildings

v Concrete Block Construction

Single Story Light Industrial Building

Privately Gated Secured Property

2 Roll up Doors

Flat lot 100% usable land

Zoning: SCI

30+ Parking Spaces

Building interior has Warehouse and Office Section with flexible floor plan
Great Owner user property

Price is within reach of a most Investors, Owner Users

Rare Opportunity in Santa Clarita

Minutes from Newhall Business District and Valencia Town Center
Near major Through fares

Easy Freeway access

v' APN # 2836-008-062 & APN# 2836-008-045

AN N NN Y N N N S NN
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LARGEST EMPLOYERS
2011 # OF
COMPANY TYPE OF BUSINESS EMPLOYEES
- . . Public Junior High & High

William S. Hart Union School District School District 2,988
Six Flags Magic Mountain Entertainment/Theme Park 2.230

. .. Public Elementary School
Saugus Union School District District 1.900
Princess Cruises Yacation Cruise Line 1.625

ervices
College of the Canvons Community College 1.603
US. Postal Service Govemnment 1,564
Henrv Mavo Newhall Memorial Healthcare: Services 1356
Hospital :
Newhall School District Public Elementary School 854
District
Quest Diagnostics (formerly Specialty | Healthcare: Medical 450
Laboratories) Research & Development
The Master’s College Private University 841
Woodward HRT (formerly HR. Manufacturer: Aerospace 740
Textron)
City of Santa Clarita Govemnment 633
Wal-Mart Retailer 592
California Institute of the Arts Private University 525
. Manufacturer: Dietary,
Phammavite Mineral, Herbal Supplements 480
. . Manufacturer: Aerospace

Aerospace Dynamics International Structural Components 470
ITT Aerospace Controls Manufacturer: Aersopace 420
Arvato Digital Business Services 400
Contractors Wardrobe ufacturer: Home 400

Improvement Products

Source: The California Economic Forecast, May 2011

21
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WORKFORCE

Close to two in five or 40% of the workforce in the City of Santa Clarita is employed in the services
sector. An additional 24% of the City's workforce is employed in retail trade followed by 10% in

manufacturing, 7% in finance/insurance/real estate industries, 6% in construction, and 5% in wholesale
frade.

2010 Employees in City of Santa Clarita by Industry
[Total Number of Employees = 81,714)

Wholesale Trade o Retail Trade
5% Y~ 24%

Transp/Comm,/Pub
util
3%

Fin/Ins/RE
T%

Manufacturing
10%

Construction
6%

o e Services
M
ngn."l %I'nll‘tg 0%

1%
Public Admin

3%

Source: Claritas Site Reports, July 5, 2011

One-ifth or 20% of the City of Santa Clarita's workforce are in administrative and support positions
followed by 17% who are service personnel, 14% in sales and marketing, 13% in 2 2
professional/specialized positions or educators, and 8% are in management roles.
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2010 Employees in City of Santa Clarita by Type of Employment
(Total Number of Employees = 81,715)

Operators/Assemblers Tran;:;fngri Managenvent
4%

B

Repair/Craft

0% Sales/Marketing

14%

Constr/Laborers

7% Prof/specialized

7%
Services Personnel
17% Educators
6%
Technical Support : Admin/Mgt Support

3%

20%

Source: Claritas Site Reports, July 5, 2011
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The majority of the manufacturing workforce in the City of Santa Clarita is involved in highly technical
manufacturing sectors.

MANUFACTURING SECTOR :::::)I;i‘;: l?;:?.:l_
Measuring & Analyzing Instruments 2,723 31.6%
Industry & Commercial Machinery & Computers 1,317 15.3%
Printing, Publishing & Allied Industries 718 8.3%
Transportation Equipment 395 6.9%
Electrical & Electronic Equipment (e.g. Computers) 565 B8.6%
Fabricated Metal Products 564 6.6%
Rubber & Miscellaneous Plastics Products 375 4.4%
Chemicals & Allied Products 372 4.3%
Leather & Leather Products 303 3.5%
Primary MetalIndustries 250 3.4%
Stone, Clay, Glass & Concrete Products 163 1.9%
Food & Kindred Products 131 1.5%
Textile Mill Products 103 1.2%
Furniture & Fixtures 29 0.3%
Lumber & Wood Products, except Furniture 22 0.3%
Paper & Allied Products 16 0.2%
Apparel, Other Fabric Products 9 0.1%
Tobacco 1 0.0%
Petroleum Refining & Related Industries - 0.0%
Miscellaneous Manufacturing Industries 308 3.6%
Total Manufacturing 8,604 100.0%

24

Source: Claritas Site Reports, July
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Close to one-half or 49% of the City of Santa Clarita's workforce in the services sector is employed in
entertainment and amusement followed by 30% in business services, 10% in personal services, 9% in

repair services, and 2% in lodging.

|201 0 Employees in Service Sector in City of Santa Clarita

Entertainment and
Amusement
49%

Business
30%

Source: Claritas Site Reports, July 5, 2011

Based on an independent study of 367 communities across the United States by the Kosmont-Rose
Institute, cost ratings were developed in order to compare difference communities based on business
taxes, telephone taxes, sales taxes, property taxes, electric taxes, and state income taxes.

Santa Clarita is ranked as Low Cost ($%) compared to the Cities of Los Angeles and Pasadena which
are both ranked as Very High Cost ($$$$$). Out of 71 cities in Los Angeles County surveyed, Santa 2 5
Clarita is one of the 10 lowest cost cites.
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The City is Santa Clarita is the 4th largest city (including unincorporated areas) in Los Angeles, is one of
5 cities without a business license fee requirement, and ranks as the 25th highest property tax ranking in

the County of Los Angeles.
2009 COST OF DOING BUSINESS
OaNay | BURBANK | GLENDALE | LANCASTER | PASADENA | VENTURA
9 (3855) (3885) (88) (35353) (8858)
Tax Rates
Electric - 7.00% 7.00% - 167% 5.00%
Telephone - 7.00% 7.00% - 8.28% 5.00%
Cellular - 7.00% - - 8.28% 5.00%
Gas - 7.00% 7.00% - 1.90% 5.00%
Water - 0.00% 7.00% - 1.67% -
Cable - 0.00% 7.00% - 9.40% -
Sales Tax 8.75% 8.75% 8.75% 8.75% 8.75% 1.25%
Est Ad
Valorem 1.150363% 1.070000% 1.120000% 1.130000% 1.130000% 1.200000%
Property Tax
Rate
Business §71.75 Base fee Base fee + per Base fee + per
icense Taxes None + per employee None Per employee fee employes -
Incentives
State Santa Clarita
. 5 . AltzdenaPasadena
Enf Enf N N Antelope V . N
terprise terprise one one lope Valley Ent -7 one
Business Tourism - 0ld Pasadena; Scuth
Improvement Marketing D];?WE;;H ;’:{‘Eﬂme Shi;ppmg Yes Lake Avenue; None
Districts District e Adams Square Playhouse District
Recycling
Market Yes None None None None None
Development
Zone
Foreign Trade Nome None None In application for None Nome
Zone Zone expansion
Other Busimess | Mello-Reos: . New Air Control | Local Enterprise
orlh T o s None District; Mello- Zone; Technology None
Zonas Lighting; Open Lighting Roos: Parking District
Space
Villa Park;
CED; 5an Femando I .| Downtown Orange Merged
Redevelopment Newhall West Olive; Road Corridor; Rmnln:izm;al‘ldC'ED : Grove; Old Downtown
Project Redevelopment | Burbank Merged Downtown N ox e Pasadena; Fair Ozks | Redevelopment
Areas TIFS Project & Amended Development "*’;E‘“J: A’? feas Avemue; Lincoln | Project Area -
Standards o Avemue; Orange mixed use
Grove

Notes: $ represents cost rating. $ = Very Low Cost, $3 = Low Cost, $55 = Average Cost. $53% = High
Cost, and $538$ = Very High Cost.
Source: Rose Institute of State and Local Government, 2009 Kosmont-Rose Institute Cost of Doing
Business Survey
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FILM INDUSTRY

Qver the past 10 years, retail sales in Santa Clarita have increased from $1.43 billion in 2000 to $1.91
billion in 2010. Sales peaked in 2006, prior to the recession, at $2.40 billion and have exceeded sales of
the comparison markets until 2009 when sales became comparable to those of Burbank and Glendale
and exceeded sales in Lancaster and Palmdale.

[ Total Retail Sales: 2000 - 2010 |

2,500,000

2,000,000

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

®3anta Clanta ®Burbank ®Glendale ®lancaster ®Palmdale lPasadenal

Source: California Retail Survey, 2011

One of the top 25 markets with a rank of 24 out of 482 cities in California for sales and the 19th highest
per capita income level, Santa Clarita is on par with major shopping cities such as Glendale, home to
Americana on Branch and the Glendale Galleria, and Pasadena, home to Paseo Colorado, Lake
Avenue shopping district, and Old Town Pasadena, in terms of both retail dollars spent and number of
retail stores in the communities.

The number of filming days in 2010 decreased 9% to 785 days from 2009 following a 5% increase from
the previous year. Additionally, filming in Santa Clarita contributed $18.14 million to the local economy in 27
2010, down 19% from $22 27 million in 2009.
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Number of Film Days & Economic Impact
2006 - 2010
1000 z . $25.00
20.42 19.51 2227
$16.71 S_ "."--...,,_ 518.14 =
800 ~— 52000
" 867 . =
e L g 847 :
F-] 600 — 827 | 515.00 £
£ 785 E
5 400 | s10000 =
- 753 E
200 5500 2
0 T T T T 50.00
2006 2007 2008 2009 2010
I # Film Days =M= Econ Impact

Source: City of Santa Clarita Film Office, 2011

The number of permits issued has increased from 2006. In 2010, 319 film permits were issued
compared to 301 in 2006.

Number of Film Permits Issued in City of Santa Clarita
2006-2010
400
329 328
01 319
o 00 265
g
El
£ 200
E
&
5
® 100
(] T T - T
2006 2007 2008 2009 2010
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In 2010, a total of $18.14 million was spent in the City of Santa Clarita from filming activity that occurred.
In fact, the film economic impact was greater during the second half of 2010 which accounted for 59% of
the impact compared to the first half that accounted for 41% of the economic impact.

2010 Santa Clarita Film Economic Impact
2010=518.14 Million
52,500.00
$2,000.00 VAN y
w \//
2 51,500.00
E
2 $1,000.00
=
S500.00
50,00
Jan Fely klar Apr May Jun Jul Aug Sep Ot v Dec

Source: City of Santa Clanta Film Office, 2011 59
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VACANCY RATES

Office, retail and industrial vacancy rates remain higher than vacancy rates in 2008 in the City of Santa
Clanita. Office vacancy rates reached 20.0% in the First Quarter of 2011 while industrial and retail
vacancy rates reached 6 2% and 7 6%, respectively. The higher office vacancy rates can be attributed to
the weakened economy and new office inventory in the marketplace not yet absorbed..

City of Santa Clarita Vacancy Rates
Q12008 -Q1 2011

25.0%

20.0% ——
15.0% Py
10.0%

0.0%

Q108 0208 0308 Q408 0109 Q2709 Q309 Q409 Q110 Q210 0310 Q4'10 01711

| e (e el Pt ail —-—Industrl»al‘

Source: CoStar Property reported by City of Santa Clarita, January 2011
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RETAIL SALES

Over the past 10 years, retail sales in Santa Clarita have increased from $1.43 billion in 2000 to $1.91
billion in 2010. Sales peaked in 2006, prior fo the recession, at $2 40 billion and have exceeded sales of
the comparison markets until 2009 when sales became comparable to those of Burbank and Glendale
and exceeded sales in Lancaster and Palmdale.

| Total Retail Sales: 2000 - 2010 |

2,500,000

2,000,000

2000 2001 2002 2003 2004 2005 2008 2007 2008 2009 2010

BSanta Clanta ®Burbank BGlendale ®lancaster BPalmdale B Pasadena

Source: California Retail Survey, 2011
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Retail sales in Santa Clarita are comparable to sales in Glendale yet below sales in Pasadena.
Additionally, there are more retail outlets in Santa Clarita than in Glendale and slightly fewer than in

Pasadena.
| 2010 Retail Sales & Retail Outlets |
$2.50 5,000
E $2.00 $1.91 §1.93 4,000
E e
c $1.50 3,000 g
2 $1.00 2000 3
L]
£ $0.50 1,000
13
$0.00 -
Santa Burbank Glendale Lancaster Palmdale Pasadena
Clarita
| wwm Retail Sales —#—# of Outlets

Source: California Retail Survey, 2011 32
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Retail sales in Santa Clarita in 2010 reached $1.91 billion of which 20% each of the sales were in
general merchandise stores and automobile dealerships and suppliers followed by 14% in restaurants
and bars, and 13% in service stations.

2010 Santa Clarita Retail Sales by Category
Total = $1.91 Billion

Service Stations,

5254,876,000
Auto Dealers &

Supply,
$390,031,000

Other Retail,
$168,415,000

Apparel,
5107,159,000

Bldg. Materials,
5146,531,000

Gen. Merchandise,

Home Furn. & $389,156,000
Applicance,
105,750,000
Restaurants & Bars, Grocery,
274,914,000 72,078,000
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HOTEL ENVIRONMENT

Santa Clarita's hotel market remained relatively strong throughout 2010. Occupancy rates and average

daily room rates peaked in the summer months at 81% and $95.32, respectively.

Avg. Daily Rate

5100.00

$80.00

$60.00

W
£
o
=

520,00

|2010 Santa Clarita Hotel Data |

Jan

Feb

Mar

Apr  May  Jun  Jul  Aug  Sep Oct

| w ADR —-—Occupanwl

Mov  Dec

100.0%

80.0%

%] 60.0%

40.0%

20.0%

0.0%

Occupancy Rate

Source: Smith Travel Research, Santa Clarita Valley Trend Report, December 2010
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Santa Clarita's average daily hotel room rate of $93.01 in 2010 remains more affordable or lower than
rates in all comparison markets and is only slhghtly lower than rates in the San Fernando Valley.

Average Daily Hotel Room Rates:
Santa Clarita Valley and Other Comparison Markets
$140.00
5120.00
$100.00 == Ay ==
soo 2 G EEL GEL R G
$60.00 2|2 | B NIE il | gll= 2|
540.00 had | 23 i i | R il |
$20.00
5.
Santa Clarita Burbank Lancaster / Pasadena/ San Fernando  Thousand Oaks /
Palmdale Glendale Valley Oenard
w2009 w2010

Source: Smith Travel Research, Multi-Segment Report December 2010

In 2010, Santa Clarita hotel occupancy rates increased to 62 4% from an occupancy rate of 60 2% in
2009. Occupancy rates in Santa Clarita were comparable to those in Thousand Oaks/Oxnard and above
rates in Lancaster/Palmdale.

Hotel Occupancy Rates
Santa Clarita Valley and Other Comparison Markets
80.0%
60.0% BB = =
2] % g|lE =2 B | ] M £ S
~ J [l = | B
40.0% gfle g8 S|t= 3 slle
20.0%
0.0% )
Santa Clarita Burbank Lancaster / Pasadena / SanFernando Thousand Oaks /
Palmdale Glendale Valley Oxnard
= 2009 =2010 3 5

Source: Smith Travel Research. Multi-Segment Report, December 2010
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SANTA CLARITA HOTEL PROPERTIES

#of Meeting Space
Hotel
Rooms (Sq. Ft.)
. 11,264 + 3.000
Hyatt Regency Valencia 244 pre-imsetion space
Embassy Suites 136 G412
Courtyard by Marriott 140 1,056
Hilton Garden Inn 132 2,496
Holiday Inn Express 118 033
Lz Quinta Inn & Suites 112 300
Best Western Valencia 112 None
Inn
Santa Clarita Motel 34 Mone
Comfort Suitez 101 None
. 2,037 (shares with
Residence Inn i Fairfield Inn)

. 2,037 (shares with
Fazirfisld Inn 66 Resid Inm)
Hampton Inn 128 450
Super & 45 Naone
Travelodge 54 None

Source: City of Santa Clarita, June 2011 36
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Please visit our Virtual Tour available at:

WWW.TOURFACTORY.COM/1393114
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THANK YOU...

... for the opportunity to present our marketing package.
We have the highest confidence that our Team will provide you with the best service.
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